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About us

POLA Research Institute of Beauty & Culture was established on
May 15, 1976, with the objective of academic exploration of
makeup. Since then, recognizing cosmetics as a vital part of
culture that has been nurtured through people’s daily activities,
the institute has been continuously engaged in ‘collection and
preservation,” ‘research,” and ‘public dissemination’ concerning
cosmetics culture. In addition, the institute houses globally rare
artifacts, including the "Turkmen Accessories” and the "Cox
Collection™ .

| Collection and Preservation |

We collect and preserve approximately 6,500 artifacts that
constitute the foundational corpus for the study of cosmetic
culture, including cosmetic utensils, accessories, paintings, and
historical documents. Additionally, the collection encompasses
rare books, books, and periodicals related to cultural aspects of
makeup, hairstyles, and personal adornment.

| Research |

We undertake research on the history, customs, and views of beauty
from all ages and regions, particularly concerning cosmetics and
personal appearance. Since the 1970s, the institution has been
consistently conducting surveys focused on makeup and beauty
awareness. Subsequently, reports offering analyses of the
findings from distinctive perspectives are made publicly available.

| Public Dissemination |

The Cosmetic Culture Gallery offers a diverse range of programs,
including access to exhibitions and published materials.
Furthermore, its website provides a comprehensive overview of
our collections and research findings. We also actively engages
in collaborations with both domestic and international museums
and galleries.

Our history

1976 The POLA Research Institute of Beauty & Culture is established
in the POLA Ginza Building.

1978 Research into women'’s behaviors and attitudes towards
cosmetics is launched. Comprehensive magazine on beauty
and culture " is” is launched. Final publication in 2002.

1990 Information exchange magazine “Magquiller” is launched.

1995 Symposium, “Body as Culture,” is held to commemorate
the 20th anniversary of the institute.

2002 The POLA Museum of Art starts to exhibit cosmetic tools.

2005 The POLA Cosmetic Culture Archives is launched to
commemorate the 30th anniversary of the institute.

2016 Exhibition, “Dress for Occasions,” is held to commemorate
the 40th anniversary of the institute.

2018 Cosmetic Culture Database is made accessible to the
public.(~2024)

2020 “The Blooming of Heisei Beauty: 30 Years of Beauty from
Heisei to Reiwa” is published.

Exhibition, “Secrets de beauté,” is held at the Maison de
la Culture du Japon a Paris.

2021 The institute is commended for its deposit of survey data
to the University of Tokyo Institute of Social Science.

The activity themed on “cosmetic culture” is certified for
“This is MECENAT 2021".

2022 The online lecture on “The History of Japanese Cosmetic Culture”
of the Japan Foundation, New Delhi Japan Cultural Center
is held.

2024 Relocation to the POLA Aoyama Building and opening of
the “Cosmetic Culture Gallery”.

1979 The first exhibition of cosmetic culture, “Cosmetics of Edo,” is held.

The Cosmetic Culture Gallery

Facilitating Encounters with the Diverse Realm of Cosmetic
Culture and Enhancing Sensitivity

The gallery is scheduled to be inaugurated in May 2024 and
function/as a hub for communicating information from POLA
Research Institute of Beauty & Culture. This gallery will offer
gatlery talks, workshops, and other programs centered on "Art &
Books," a curation from a new perspective of the cosmetic culture
assets accumulated through the lens of beauty, cosmetics, and
attire. Moreover, the gallery will serve as a forum for engagement
with society and local community, through continuous
dissemination and diverse exchanges related to the world of
cosmetic culture.

Art & Books

Art: Unveiling the Essence of Beauty

Exhibition of cosmetic tools, accessories, and paintings depictifig
makeup scenes, which reflect the diverse expressions of beayty.
Savor moments of contemplation with authentic artifacts will spark
new encounters with the world of cosmetics and adornment.
Books: Expanding Horizons of Inspiration

A'unique selection of books invites you to delve into “unexpected
broadening and connections”. Each book will allow you to explore
the multifaceted world of cosmetic culture.

Discovery Days

Programs, such as gallery talks, lectures, workshops, and reference
services to foster new connections with cosmetic culture will be
held.

Digital Presentation

Exploration of the world of beauty with a single click

Digital Museum will be in service in April, 2024. Visitors can have
access to exhibitions that have been held since the establishment
of the Pola Cultural Institute in 1976, in addition to curatigns
presented with fresh perspectives.

Diverse Cosmetic Culture Content
Our website contains articles, manga, columns to convey
information on the rich world of cosmetic culture.

M Research Reports
We have made public our analytical reports on people’s makeup
habits and beauty consciousness. We have also contributed to
academic research by depositing part of our survey data to the
SSJDA of the University of Tokyo.

W Book Publications
We have published books about cosmetics and adornment.
Recent publications include “The Blossoming of Beauty in the
Heisei Era: 30 Years of Beauty from Heisei to Reiwa” (2020).

M Lectures and Exhibitions
We have held lectures and workshops at museums, universities,
and other organizations. We have also collaborated with
museums and institutions around the world on exhibitions and
displays.
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